
CASE STUDY

World Philosophy day 2025 – NKUA



“Philosophy is celebrated in the country and in the city
where it flourished par excellence, in Athens.”



The Issue
The National and Kapodistrian University of Athens asked efrata to undertake the communication 

support of the official celebration of World Philosophy Day in Greece, with the prospect that this cele-

bration will be established as an annually occurring event of institutional significance.

Guest of the event was to be one of the most influential philosophers of our time: Micheal Sandel, 

Anne T. and Robert M. Bass Professor of Government at Harvard.



The Challenge

The challenge for efrata was substantial and multi-layered. On the one hand, it had to be aligned with 

the institutional and academic style of the University of Athens. On the other hand, we had to deal with 

the traditional perception that accompanies a philosophical event. The public perception of a philo-

sophical lecture should not be associated with something outdated, dull and solemn, but should be 

framed into a celebration open to the modern world, which would prove attractive to modern audienc-

es and help to establish the celebration as a cultutal institution in the future.



The Challenge

The central communication challenge was even deeper. It had to be clearly stated that the celebra-

tion of World Philosophy Day in Greece is not just a tribute to a glorious intellectual heritage, but also a 

modern cultural act with a global impact, which places today's Greece on the international map of 

philosophical thought. The celebation of the day had to be presented as a living and participatory event, 

capable of activating the public and transforming the occasion from an one-off event into an estab-

lished international cultural occurrence of institutional gravity and significance.



Narrative

Audience Insight  

"Philosophy is not for the shelf. It is a way to think about ourselves and our times. And Athens is 

more than just a destination; It is the point where the questions found meaning in such a way as in no 

other place and time. 

The celebration of World Philosophy Day is not an academic ceremony or a ritual of remembrance 

of the past, but a modern cultural act; A celebration of dialogue and reflection, which reconnects us 

with the essential: ideas, values and the responsibility to think, to aproach reality freely and critically."



efrata’s strategy was built on the creation of a coherent and multi-layered communication aproach 

aiming to position the celebration as a contemporary cultural event with an international outlook. The 

objective was to highlight Athens’ deep historical connection to philosophical thought while simulta-

neously presenting Greece as a modern hub for international dialogue and cultural openness.

The Solution



To achieve this, efrata put in place an implementation approach that creatively combined 

a) the traditional world, 

b) the digital world. 

The Solution



Regarding the traditional world, we put forward… 

1. the creation of the official poster, beginning to craft the aesthetc identity of the event,

2. the preparation and distribution of the press release, 

3. the promotion of articles and public appearnaces in reputable media



Huffingtonpost Articles

link: The Value of Philosophy Today link: Philosophizing as a Vital Needlink: G. N. Politis : Culture is Greece’s
heavy industry 

https://www.huffingtonpost.gr/blogs/i-axia-tis-filosofias-simera/
https://www.huffingtonpost.gr/kinonia/g-n-politis-o-politismos-einai-i-varia-viomichania-tis-elladas-i-filosofia-prepei-na-epistrepsei-sto-scholeio-apo-tis-protes-taxeis/
https://www.huffingtonpost.gr/blogs/to-filosofein-os-zotiki-anagki-kai-os-pyxida-tis-zois-mas/


Skai Radio Interview

Full audio can be found at: https://philosophyworldday.uoa.gr/en/interview-with-georgios-steiris-professor-of-philosophy-at-the-university-of-athens-on-skai-100-3/

https://philosophyworldday.uoa.gr/en/interview-with-georgios-steiris-professor-of-philosophy-at-the-university-of-athens-on-skai-100-3/


Kathimerini Articles

link: Micheal Sandel in K link: Michael Sandel: “The Measure of Merit is the Common Good”

https://www.kathimerini.gr/world/563922637/maikl-santel-stin-k-o-mamntani-o-tramp-kai-o-lempron/
https://www.kathimerini.gr/society/reportaz/563932510/maikl-santel-metro-tis-axias-to-koino-kalo/


In the digital world, we implemented… 

1. the bilingual website of the event, which was the permanent digital home of the institution not 

only for the present but also for the future as a timeless digital archive for the years to come. On the 

website we uploaded the programme and the overall material of the event. 

2. the creation of a central teaser video which worked as an audiovisual presentation of the event. 

We used the video, the official poster and the website to create an aesthetic continuity of the celebra-

tion.

3. we developed a communication strategy for social media by creating a single aesthetic identity 

on Facebook, Instagram and TikTok with images, videos and reels. 



Site Landing Page

https://philosophyworldday.uoa.gr/ 



Poster & X-Banner



Central Video Teaser

Full video can be found at: https://www.facebook.com/watch/?v=1132767699043743&ref=sharing 

https://www.facebook.com/watch/?v=1132767699043743&ref=sharing


Instagram Reels



The Result

The celebration of World Philosophy Day 2025 was a resounding success in both resonance and 

public viewing. The main video of the event garnered 10,900 views and a large number of reposts, while 

the digital content led to significantly higher levels of organic impact compared to previous publications of 

the same channels. 

The event's presence on TikTok, Instagram and Facebook attracted wider and more dynamic audi-

ences, enhancing the digital extroversion of the institution.



Instagram & TikTok



The Result

• Over 10.9k views on Facebook for the teaser video posted on the Department of Philosophy’s 

account, significantly higher compared with other posts.

• 5.2k views on Facebook for the short-form video featuring Michael Sandel on the Department 

of Philosophy’s account.

• 4,536 unique visitors with an average session duration of 2–3 minutes on the website in No-

vember.



The Result

In the traditional press, publicity was extensive, with presence in Kathimerini, HuffPost, SKAI radio, 

The Issue and media of the Municipality of Athens. The international visibility was enhanced by the re-

publication of the event on the official X account of the Harvard Government Department, which was 

also shared by the Rector of the University of Athens.



The Result

The event took place in a packed hall, proving that the modern and multi-layered communication 

approach can renew a traditional cultural event and turn it into a living experience for a large and di-

verse audience. The collaboration between NKUA and efrata has created a solid foundation for the 

future establishment of an event with international reach, cultural significance and an active presence 

in the public debate.
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Photographs

The event is available here:
https://www.youtube.com/live/HR85pMFxdSc 
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