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“Simplicity as Innovation: A Design Approach that Makes Learning Experiential”



The Objective
We were asked to design a space capable of hosting all of our client’s services. Although these ser-

vices differ from one another, they are all oriented around education and consulting.



The Challenge

The implementation of the project proved to be an exercise in originality, as there was no compara-

ble initiative in Greece. We were asked to create from scratch a new visual language that brings to-

gether playfulness and an institutional character.



The Challenge

  How are the different services, consulting, educational material and NET SKONAKI, brought to-

gether into a single, coherent identity?

  How does Try-dialogou stand out from more established or traditional solutions?

  How is the quality of the work demonstrated in practice



Narrative

“In an environment where, as a student, parent, or educator, I am bombarded with countless pieces 

of information, solutions, and digital offerings, it becomes increasingly difficult to distinguish what is 

truly useful from what is merely well presented. My need is clear: guidance, clarity, and reliable tools 

that deliver real substance.”



  We developed from the ground up a new visual and conceptual language for a project with no prior 

equivalent in Greece.

  We defined a strategic axis that brings together a playful dimension with an institutional character.

  We translated complex pedagogical principles into clean, functional, and intuitive design.

  We shaped a comprehensive brand concept that speaks simultaneously to children and parents, as 

well as other visiting organisations seeking opportunities for future collaboration.

  We laid the foundations for a learning ecosystem that leverages technology as a supportive, invisible 

layer.

The Solution



efrata successfully implemented the action plan, delivering more than just a dynamic web platform 

for children. Specifically, we sought to bring to fruition:

  An efficient UI and UX design of the platform

  A clear and coherent  branding

  The integration of pedagogical learning principles into a unified ecosystem.

The Solution



For parents, we created a digital home that offers:

 Advisory support on educational matters and school selection.

 Educational material for use by their children.

Recognising parent’s need for guidance on issues related both to education and to choosing the 

right school for their children. 



For children, we created a safe and easily accessible digital environment that offers:

 Access to well-structured educational content through small, clear, and child-friendly learning 

units.

 A daily user experience that encourages curiosity and supports learning in a natural and enjoya-

ble way.



For other visiting organisations, we provided a gateway to collaboration, translating educational 

intent into a tangible learning proposition and inviting organisations to engage further.

In other words,  we sought to create a clear and structured understanding of TRY’s educational philos-

ophy, services and delivery model, as a first point of contact, presenting how TRY approaches learning 

as a purposeful, experiential and context-driven process.



Site Landing Page

https://try-dialogou.com/en/
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Net Skonaki



The Result

The project stands out as the first in Greece not to originate from a technology company, but from 

the authentic, lived experience of an educator, a fact that significantly strengthens its credibility.

The platform has been recognised as an innovative tool that empowers both students and parents, 

offering a genuinely original educational solution.



The Result

Just a few months after the platform’s launch, during the summer, a transitional period for the ed-

ucational process as schools close and holidays begin, it recorded significant traffic. 

10003 unique clik by July

7000 by August

5100 by September



The Result

These results marked a turning point in the platform’s trajectory, as its growing reach led to an in-

vitation for a television interview on ERT1, as well as an interview with HuffPost.

Through these public appearances, a wider audience had the opportunity to get to know the 

person behind the platform, the vision that brought it to life, and the philosophy guiding its content, fur-

ther strengthening its credibility and recognisability.



www. e f r ata c o m m u n i c a t i o n s . c o m


